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Events of international impact

Attract visitors

Develop a new image for residents, 

tourists and investors

Event: “a onetime or infrequently occurring event of limited duration that provides 
the consumer with a leisure and social opportunity beyond everyday experience” 
(Jago and Shaw, 1998, p. 29).



Part of a regular program Special events Mega-events

Type of events

Brand

Event



Events are more flexible than built heritage

Bidding for events has got increasing importance



Disadvantages of events

- Increasing competitiveness

- Lose of authenticity

- Lack of long term vision

- Disregard of residents’ interest



Location of Guanajuato, 

Guanajuato State, Mexico

General view of the city



+400 events

60 venues

+450,000 visitors

+150,000 followers in social media



1953: origin

1972: first official edition

1976: change of organizing structure

1990s: bad image

2010: new strategy. Invited countries, Cervantino for All

and A Community to the Cervantino



Objective: to assess whether official surveys reflect the perceptions of 
visitors and locals when attending the Festival Internacional Cervantino.
Methodology: EES has been applied in the edition 2017.

EES (Event Experience Scale): 
-18-item scale.
- 4 dimensions: affective engagement, cognitive engagement, physical 
engagement and experiencing newness
- Applied by members of the ATLAS Event Experience Research Project
- Currently in Brazil, Bulgaria, Finland, Greece, Mexico, Netherlands, 
Portugal, Spain, United Kingdom and USA.

Steps:
1. Adaptation of the common survey to Guanajuato's particularities: 8 more 
questions were added asking about use of heritage resources, tourist attractions 
and urban services. The questionnaire was kept in English and also translated into 
Spanish.
2. Surveys were made at the entrance and exit of event venues as well as in public 
spaces were performances took place or that were located between main venues.



Common

variables

included in EES

Personal information

Place of origin

Number of people in the group

Gender

Age group

Educational qualification

Occupational group

Annual household

About the visit to the event

Main reasons for attending the event

Information sources used to plan the visit to the event

Previous visits to the event

Accommodation during the event

Interest in visiting the event again

Interest in recommending the event

Importance of the event in the decision to visit the city

Activity that the person would be doing if the event was not held

Perceptions and attitudes during the event

Average spending during the event

Use of social media to share information about the event

Specific social media that were used

General
Observations

E-mail address

Specific variables 

of the study case

About the visit to the event
Location of the accommodation and number of nights that the person stayed during the event

Events attended

About the impact of the event

in the city’s image, attractions,

heritage resources and public

services and its surroundings

Adjectives that define Guanajuato

Kinds of transport in the city

Other activities performed during their stay in the city

Opinion of event’s features and local public and urban services

Heritage resources visited in the city centre during their stay

Heritage resources visited in the suburbs during their stay

Heritage resources and historic cities visited in the surroundings during their stay







Key findings:
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Venues of events

Street cleaning

Public transport

Air and water quality

Noise

Heritage conservation

Signage

Security

Lodging

Accessibility for people with dissabilities

Traffic

Parking

From abroad

From other Mexican states

From the State of Guanajuato

Visitors’ perceptions on urban aspects during festival days 



Some of the problems perceived by visitors are 
related to overcrowding, noise, waste 
management and pedestrian mobility.
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Colonial

Historic

Traditional

Plural and diverse

Cosmopolitan

Modern

From abroad

From other Mexican states

From the State of Guanajuato

Visitors’ perceptions on the city’s image during festival days 
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Basílica

Belén Church

San Roque Church

Compañía Church

Diego Rivera Museum

People's Museum

Quixote Museum

Hidalgo Market

University

Valenciana Church

Mummies Museum

Pípila Statue

Dam's Promenade

Pozos Mining Town

La Luz Mining Town

San Miguel de Allende

Dolores Hidalgo

Cubilete Monument
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From abroad

From other Mexican states

From the State of Guanajuato

Visits to heritage assets during festival days 



Pípila Statue University

Hidalgo Market

Basílica



Potential case studies in Fiji:

Hibiscus Festival

Bula Festival
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